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How to login: 
 
Enter User ID and Password and click “Submit”. 
 
NOTE:  If this is the first time logging in and the Password is set to “password”, 
enter the User ID and Password and click “Change Password”.
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Click “Add Prevention Audience Information” from the Home Page. 
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Create a New Audience ID (default) or Search for an existing Audience ID from 
the Prevention Audience Information Screen. 
 
To create a New Audience ID: 
 
Activity Type:  Select Education, Professional Training, Social Norms or Special 
projects. 
 
Audience Type:  Based on the Activity Type selection, the Audience Type 
dropdown list is populated with approved Audience Types.  See selections on the 
following page. 
 
County:  Using the dropdown box, indicate the County in which the prevention 
audience is located. 
 
Audience Identification Information:  This free form text field allows 
providers to include a personalized naming convention (limited to 50 characters) 
for each audience.  Examples are:  “Alpha – Rotation 2”, “Lincoln-Valesse-
Fall2011_1stPer”, or “Mrs. Jones-Graceville HS-Nov2011” 
 
Faith-based indicator:  Check this box if this is a faith-based audience. 
 
Once the Prevention Audience ID information is entered, click “Save” to 
generate a system-generated Audience ID. 
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Audiences for Activity Type:  Education, Social Norms and Special Projects 
 

 
Audiences for Activity Type:  Professional Training 
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Education Example: 
 

 
This illustrates saving a prevention class and getting a system-generated ID that 
is linked to the agency’s audience identification information. 
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Using the Class Data tab (default), add each session in the series.   
 
NOTE:  Education sites must have a minimum of five sessions in the multi-
session series, whereas Special Projects may have up to 12 or more.  
Professional Training and some Social Norms sites are one-time only. 
 
Date:  Using the calendar icon, indicate the date of each session. 
 
Duration:  Using the drop down menu, indicate the duration of the session. 

 
Education and Social Norms choices:  50 minutes, 1 hour, 1.25 
hours, 1.5 hours, 1.75 hours, 2 hours and 2+hours; Professional 
Training choices:  2 hours, 3 hours, 3+hours; Special Project 
choices:  .25 hours, .5 hours, .75 hours, 1 hour, 1.25 hours, 1.5 hours, 
1.75 hours, 2 hours, 2+ hours. 

 
Curriculum:  Using the drop down menu, indicate which formal or informal 
sexual violence prevention curriculum was used.  If your choice is not listed in 
the drop down, contact the SVDR Administrator to have it added. 
 
Theme:  Using the drop down menu of approved themes, indicate the MAJOR 
THEME of each session.  
 
Male/Female Count:  In the text boxes, insert the number of males and the 
number of females in each session. 
 
After entering and saving the session information it will be displayed in the mini-
report. 
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Click the Survey Data tab to add pre and post test responses.  
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For multi-session series:  Pre-test information may be added anytime after the 
first or subsequent sessions.  Post-test information should be added after the last 
session in series. 
 
Survey Type:  Choose from the Elementary, Middle School, High School, and 
Adult surveys. 
 
Test Type:  Indicate Pre-test or Post-test. 
 
NOTE:  A minimum of 10 of the 20 approved survey questions should be used 
for each audience. 
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Enter pre-test responses for the 10 (or more) selected questions and click 
“Save”. 
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After saving the pre-test responses the selected questions will be displayed in 
the mini-report with a weighted pre-test average as well as a total pre-test 
weighted average. 
 
NOTE:  The questions that were not selected are not displayed in the mini-
report. 
 
Use the “Edit” button to make changes to pre-test entries or “Delete” to delete 
the pre-test. 
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Choose “Post Test” for the Test Type and use the calendar icon to indicate 
the date the post-test was administered. 
 
Enter the post-test survey data and the nine “Tell Us What You Think About 
Today’s Presentation” questions and click “Save”. 
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After saving the post-test and “Tell Us What You Think” responses, the survey 
information is displayed in the mini-report along with weighted post-test 
averages. 
 
In this example, the prevention audience went from 2.43 (pre-test) to 3.33 
(post-test) or 60.75% to 83.25% divide each by “4”, since the weighted 
averages are determined using a 4-point scale with the most desirable response 
having the most weight. 
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Professional Training Example: 

 


