SIP Objective Action Plan Report

Objective 1.1.1A: By December 31, 2015, increase the percentage of two year olds in Pinellas County who
are fully immunized from 75.3% (2012) to 90%.

Reported by: Dr. Cui
Date: CY 2013 Q3

Lead Division: Disease Control & Health Protection

Strategic Issue Area: Health Protection and Promotion

Goal 1.1: Protect the population from health threats

Strategy 1.1.1: Prevent and control infectious disease

Status
: : L . . Completion
Major Milestone Activities/Action Steps Responsible Dgte gt”réihEd”'e' Progress Comments
; . , . .
What needs to be done to reach this objective? Person Month/Year gt o elhadie, Describe progress, barriers, successes
Complete
Maintain internal vaccine compliance through
continued surveillance and coordination with July 2013 -
WIC, MCHHYV Services, and Vital Statistics . y
1 . i . Dr. Cui December
(Quarterly internal Florida SHOTS reports will
. . o 2015
be reviewed at internal Immunization Task
Force meetings).
Initiate and maintain separate internal and
external Immunizations Task Forces in order to
. i ; . July 2013 -
2 | coordinate and strategize countywide (Internal | Dr. Cui
. . June 2014
and External Task Forces will meet a minimum
of quarterly).
Initiate and continue opportunities for staff to
promote vaccine compliance among their
professional peers (Staff will promote vaccine . July 2013 -
3 : . . Dr. Cui
compliance at 6 or more community meetings June 2014
each year, reported to the internal
Immunization Task Force).




Institute reminders for child care providers
during monitoring when enrolled children are
within 30 days of being overdue for one or
more immunizations (95% of providers will
receive reminders at each semi-annual
inspection about children under 2 years old
who are within 30 days of their next
immunization(s). Providers will be given a
deadline within which to address any
immunization records issues, which will be
checked at the subsequent visit, or sooner if
the situation warrants).

Patsy Buker

July 2013 -
June 2014

Coordinate with divisions to increase the
visibility of educational materials to their clients
(website links, information sheets, etc.) (WIC,
MCHHYV, Dental, and Child Care Licensing will
add an Immunizations link to their web page. A
minimum of one printed immunization
information sheet is available for distribution to
clients).

Dr. Cui

July 2013 -
December
2015

Create and implement a marketing campaign
to medical providers and the community
(Campaign materials that address the primary
groups above will be available to staff, as
budget permits, including links to immunization
information on external websites, especially
those on the external task force).

Dr. Cui

July 2013 -
December
2015




